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■ Feminism as “a collective endeavor aiming at “the social transformation of gender
relations”, even if such transformation may involve very different ideas of “what
social transformation is, or what qualifies as a transformational exercise” (Judith
Butler Undoing Gender).
■ Transformation as concerning norms, normativity and normalization –the
'doubleness' of the norm, as that which “binds us” but also tends to create unity
through a “strategy of exclusion”.
■ the social, as that domain “where subjections, abjections, and exclusions are lived,
identified, protested, and potentially rectified.” (Wendy Brown In the Ruins of
Neoliberalism): the role of social research
■ The social transformation of gender norms today by women and non-gender
conforming subjects in technosocial digital spaces - such as Facebook, Instagram,
YouTube, Twitter, TikTok and such likes.
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The main aim of the project
■

to investigate the ways in which social media and digital platforms provide the new technological
conditions whereby representations and self-representations of differences are constructed in the
Italian context, foregrounding the intersection of the axes of gender/sexuality and ethnicity/race.

■

focus on the practices and politics of visibility and online presence of ethnically-defined groups
(such as Black Italians, Second Generation, Italian Muslims, Afroitalians), sexual minorities
(LGBTQI+), but also women who question the politics of gender representation.

■

recursive interaction between the affordances of the technical coding of software (protocols,
algorithms, interfaces), the cultural codes of representation (discourses, images, sounds), and the
social codes of participation (posting, uploading, sharing, commenting).

■

methods include semantic and social network analysis, social semiotics, image analysis, analysis
of platforms affordances and constraints, software genealogies, online ethnographies and in-depth
interviews.
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The question of technical mediation of gender in the Italian
Tik Tok
■

proliferation of intersectional and queer un- and re-genderings
involving the mixing of gender, ethnicity, race, sexuality, and age.

■ undoing stereotypes (such as age, looks, habits, conducts,
behavior, proper sexual partners, language, parenthood,
nationality, regionalisms and so on) while multiplying
“normalities” and models of “livable lives”.
■ more-than-human gender performativity, memetic repetition of
the norms of gender through the action of more-than-human
technical objects (filters, interfaces, plugins, protocols,
algorithms etc).
■ opposition to hateful speech undoing the national norms of
gender to the point of making it potentially an incomplete or
uncomputable pattern.

